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1.3.1: Institution integrates crosscutting issues relevant to 

            Professional Ethics, Gender, Human Values, Environment 

            & Sustainability into the Curriculum: 

  
Sr. 

No. 
Department Subjects 

1 English Compulsory English, Optional English 

2 Commerce Business Communication, Corp. A/c, B. Eco, B. 

Management, Elements of Company Law, B. 

Administration-I, Marketing Mgt-I, M. Law, Advanced 

A/c, International Eco, Auditing & Taxation, B. Admin-II 

& III, Marketing Mgt-II & III. 

3 Economics Economics G1, G2, G3, S1, S2, S3, S4 

4 Marathi Marathi G1, G2, G3, S1, S2, S3, S4 

5 Political 

Science 

Politics Science G1, G2, G3, S1, S2, S3, S4 

6 Psychology Psychology G1, G2, G3, S1, S2, S3, S4 

7 Geography Geography G1, G2, G3 
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1.3.1 Institution integrates cross- cutting issues relevant to Professional Ethics, Gender, Environment and 

Sustainability, Human Values and into the Curriculum Cross Cutting Issues Addressed-  

1) Gender Issues 

Course 

Code 

Program 

Name 

Course 

Title 

Subject title Topics and Units in Which the Issues are Discussed 

112 BCOM01 FYBCom Financial Accounting-I  Unit No. 4: Introduction to Goods & Service Tax, Laws and Accounting 

Procedure for Registration under GST 

114A BCOM01 FYBCom Business Mathematics & 

Statistics-I  
Unit No. 3: Population and Sample  

Scope of Statistics, Concept of Population and Sample, methods of data 

collection, Census and Sampling. 

115A BCOM01 FYBCom Organizational Skill 

Development-I  
Unit No. 2: Office Organization and Management  

Office Management-Definition, Functions, Techniques of Scientific Office 

Management and Steps for installation of Scientific Office Management. 

116C BCOM01 FYBCom Marketing and 

Salesmanship-I  
Unit No. 2: Market Segmentation and Marketing Mix  

Market Segmentation, Bases for Segmentation, Marketing Mix, Importance of 

Marketing Mix. 

122 BCOM01 FYBCom Financial Accounting-II  Unit No. 2: Final Accounts of Charitable Trust (Clubs, Hospitals and 

Libraries) 

Meaning, types and Characteristics of Charitable Trust. 

124A BCOM01 FYBCom Business Mathematics & 

Statistics-II  
Unit No. 3: Correlation and Regression  

Concept and types of Correlation, Scatter diagram, Interpretation with respect 

to Magnitude and Direction of relationship 

125A BCOM01 FYBCom Organizational Skill 

Development-II 
Unit No. 1: Office Manager 

Qualities of Office Manager, Skill of Office Manager, Interpersonal Skills, 

Presentation Skill, Duties and Responsibilities of Office Manager 

126C BCOM01 FYBCom Marketing and 

Salesmanship-II 
Unit No. 1: Salesmanship 

Features of salesmanship, Scope of salesmanship, Utility of Salemanship. 

231 BCOM02 SYBCom Business Communication-I Unit No. 3: Soft Skill  

Soft Skills, Interview Skills , Grooming Manners and Etiquettes, Group 

Discussions, Social Media Network 

232 BCOM02 SYBCom Corporate Accounting-I Unit No. 1: Accounting Standards  

AS-5, AS-10, AS-14, AS-21 and its applicability. 

234 BCOM02 SYBCom Business Management-I Unit No. 4: Result Orientation and Teamwork 
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Concept of Team Work, Group Dynamics and Principles regarding 

interpersonal communication and Group Behaviour 

235 BCOM02 SYBCom Elements of Company Law-I Unit No. 1: The Companies Act, 2013 

Introduction and Concepts: Types of Companies on the Basis of Mode of 

Formation, Number of Members, Liability and control, Women Director. 

236A BCOM02 SYBCom Business Administration-I Unit No. 2: Types of Business Organization 

Partnership Firm, Limited Liability Partnership, Joint Stock Co., NGO, MNC, 

MSME, Case study of successful local entrepreneur. 

236E BCOM02 SYBCom Cost & Works Accounting-I Unit No. 2: Elements of Cost and Cost Sheet 

Material, Labour and Other expenses, Classification of Costs 

236H BCOM02 SYBCom Marketing  Management-I  Unit No. 2: Marketing Strategy and Consumer Behaviour 

Consumer Behaviour, Theories of Motivation, Multi-variable models of 

Consumer Behaviour 

241 BCOM02 SYBCom Business Communication-II Unit No. 1: Report Writing and Internal Correspondence 

Introduction and Essential elements of Report Writing, Office Memo, Office 

Orders, Office Circulars, Form Memos, Press Releases. 

242 BCOM02 SYBCom Corporate Accounting-II Unit No. 1: Holding Company Accounts 

Adjustment of Intercompany transactions, unrealised profit of stock 

244 BCOM02 SYBCom Business Management-II Unit No. 2: Organising from front-Leadership Skills 

Importance, Qualities and Functions of a Leader 

245 BCOM02 SYBCom Elements of Company Law-

II 
Unit No. 1: Management of Company 

Board of Directors - legal position of Directors, Types of Director, Related 

party Transactions. Appointment of Directors, Powers, Duties, Liabilities of 

Directors. 

246A BCOM02 SYBCom Business Administration-II Unit No.4: Business Alliances (growth strategies ):  

Public private Partnership, Business Engineering 

246E BCOM02 SYBCom Cost & Works Accounting-II Unit No.3: Other Aspects of Labour 

Labour Turnover, Job Analysis and Job Evaluation, Merit Rating 

246H BCOM02 SYBCom Marketing  Management-II  Unit No.1: Green Marketing :   

Role of Marketing Manager in Green Marketing, Strategies of marketing 

Manager. 

351 BCOM03 TYBCom Business Regulatory 

Framework-I 
Unit No. 2: The Indian Partnership Act-1932 

General Nature of Partnership, Rights and Duties of Partners, Types of Partners 

352 BCOM03 TYBCom Advanced Accounting-I Unit No. 1: Accounting Standards and Financial Reporting 

Brief Review of IAS, Accounting Standards: Rules and Provisions 
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354 BCOM03 TYBCom Auditing & Taxation-I Unit No. 3: Company Audit & Tax Audit 

Qualification & Disqualification of Auditors, Appointment, Duties & 

Liabilities 

355A BCOM03 TYBCom Business Administration-II Unit No. 2: Recruitment and Selection 

Purpose/ Importance, Sources, Factors Governing Recruitment Process, 

Selection Procedure, Tools of Selection and Selection Process. 

355E BCOM03 TYBCom Cost & Works Accounting-II Unit No. 1: Overheads 

Classification of Overheads, Cost Accounting Standard, production and 

operation Overheads 

355H BCOM03 TYBCom Marketing Management-II Unit No. 2: Marketing of Non-Profit Organization 

Non-Profit Organization – Concept, Characteristics and Types  

356A BCOM03 TYBCom Business Administration-III Unit No. 2: Financial Planning 

Factors Influencing Financial Plan Formulation, Methods of Estimating 

Financial Requirement  

356E BCOM03 TYBCom Cost & Works Accounting-

III 
Unit No. 3: Uniform Costing and Inter-firm Comparison 

Uniform Cost Manual, Meaning, Pre-requisites, Advantages, Disadvantages of 

Inter-firm Comparison. 

356H BCOM03 TYBCom Marketing Management-III Unit No. 3: Economic, Social and Regularity Aspects of Advertising 

Economic Aspects- Effects of Advertising on Production Cost, Distribution 

Cost, Social Aspects, Regularity Aspects   

361 BCOM03 TYBCom Business Regulatory 

Framework-II 
Unit No. 3: The Consumer Protection Act-2019 

The Consumer Protection Act -2019, Complainant, Unfair Trade Practice, 

Restrictive Trade Practice, Unfair Contract. Consumer Protection Councils  

362 BCOM03 TYBCom Advanced Accounting-II Unit No. 1: Final Accounts of Co-operative Societies 

Preparation of Final Accounts of Credit Co-op. Societies and Consumer Co-op. 

Societies 

364 BCOM03 TYBCom Auditing & Taxation-II Unit No. 1: Income Tax Act-1961 – Important  definitions and Concepts 

Income , Person, Assesses, Deemed Assesses, Assessment year, Residential 

status of an Assesses, GTI , TTI,PAN,TAN  

365A BCOM03 TYBCom Business Administration-II Unit No. 3: Product Management Pricing Management 

Product life cycle, External Factors- Competition, Demand , Consumers, 

Channel, Economic Conditions. 

365E BCOM03 TYBCom Cost & Works Accounting-II Unit No. 2: Contact Costing 

Features of contact Costing, Retention Money, Cost plus Contract, Work in 

Progress, Profit on incomplete Contract 
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365H BCOM03 TYBCom Marketing Management-II Unit No. 2: Marketing Regulations 

Consumer Protection Act- 1986, Trade Mark Act- 1999, Competition Act-

2002,Indian Patent-2005  

366A BCOM03 TYBCom Business Administration-III Unit No.1: Production Management Functions 

Functions of Production Management, Responsibilities of Production Manager. 

366E BCOM03 TYBCom Cost & Works Accounting-

III 
Unit No.4:Cost Accounting Record Rules and Cost Audit 

Cost Auditor- Qualification, Disqualification, Rights and duties. 

366H BCOM03 TYBCom Marketing Management-III Unit No.3: Introduction to Social Media Marketing 

Characteristics of Social Media Marketer, Various Media Marketing, Careers 

in Social Media Marketing   

2) Environment and Sustainability 

112 BCOM01 FYBCom Financial Accounting-I Unit No. 1: Accounting Concepts, Conventions and Principles and an 

Overview of Emerging trends in Accounting 

Environmental Accounting 

114A BCOM01 FYBCom Business Mathematics & 

Statistics-I 
Unit No. 4: Measures of Central Tendency and Measures of Dispersion  

Measures of Central Tendency, Geometric Mean 

115A BCOM01 FYBCom Organizational Skill 

Development-I 
Unit No. 1: Concept of Modern Office  

Office Environment- Meaning and Importance, Office Location- Meaning, 

Principles and factors affecting office location, Office Layout. 

116C BCOM01 FYBCom Marketing and 

Salesmanship-I  
Unit No. 1: Introduction to Market and Marketing  

Classification of Market, Market Research and Marketing Information 

122 BCOM01 FYBCom Financial Accounting-II  Unit No. 4: Accounting For Leases 

Types of Lease, Finance Lease. Operating Lease, Royalty , Minimum Rent, 

Lease of Short Working 

124A BCOM01 FYBCom Business Mathematics & 

Statistics-II  
Unit No. 4: Index numbers  

Concept of index number, price index number- laspiyre's Paasches's Fishers 

Method .Cost of living / Consumer price index 

125A BCOM01 FYBCom Organizational Skill 

Development-II 
Unit No. 2: Management Reporting 

Office Communication, Significance, Barriers and Recent Trends in 

Communication 

126C BCOM01 FYBCom Marketing and 

Salesmanship-II 
Unit No. 3: Rural Marketing 

Rural Marketing- Features, Importance, Challenges, Opportunities, Present 

Scenario 

231 BCOM02 SYBCom Business Communication-I Unit No. 1: Introduction of Business Communication  

Barriers to Communication, Types of Barriers- Cultural Barriers, Linguistic 
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Barriers, Psychological Barriers 

232 BCOM02 SYBCom Corporate Accounting-I Unit No. 2: Profit Prior to Incorporation  

Introduction to the process on incorporation and Commencement of Company. 

234 BCOM02 SYBCom Business Management-I Unit No. 3: Management at Work : The Process of Organizing and 

Staffing 

Meaning, Process and Principles of Organizing and Staffing. 

235 BCOM02 SYBCom Elements of Company Law-I Unit No. 2: Formation and Incorporation of a company 

Stages in the Formation and Incorporation, Registration Process. 

236A BCOM02 SYBCom Business Administration-I Unit No. 3: Business Environment 

Meaning of Business environment, Constituents of B. Env., Economic, Social, 

Legal, Cultural, Educational, Political, Technological, Natural and 

International  

236E BCOM02 SYBCom Cost & Works Accounting-I Unit No. 1: Basics of Cost Accounting 

Origin of Costing, Cost Units and Cost Centres 

236H BCOM02 SYBCom Marketing  Management-I  Unit No. 1: Elements of Marketing Management 

Nature and Scope of Marketing Management, Components of M Management 

241 BCOM02 SYBCom Business Communication-II Unit No. 2: Recent Trends in Business Communication 

Internet, E-mail, Website, SML, Google Meet, Zoom App, Cisco Webex App 

242 BCOM02 SYBCom Corporate Accounting-II Unit No. 2: Absorption of Company 

Concept of Absorption 

244 BCOM02 SYBCom Business Management-II Unit No. 3: Achieving Success at Work: Coordination and Control 

Need, Techniques, Steps and Types of Coordination 

245 BCOM02 SYBCom Elements of Company Law-

II 
Unit No. 2: Key Managerial Personnel (KMP) 

Corporate Social Responsibility (CSR) Concept who is Accountable, CSR 

Committee, Activities Under  CSR 

246A BCOM02 SYBCom Business Administration-II Unit No.3: Business Liaoning  

Interface between business and government, society and natural environment  

246E BCOM02 SYBCom Cost & Works Accounting-II Unit No.4: Direct Cost and Introduction to JIT CAM and ERP 

CAM ( Computer Aided Manufacturing) Enterprise Resource planning (ERP) 

246H BCOM02 SYBCom Marketing  Management-II  Unit No.3: Digital Marketing :   

Social Media Marketing Face book Marketing Twitter Marketing Google 

Marketing Video Promotion YouTube Marketing Instagram Marketing  

351 BCOM03 TYBCom Business Regulatory 

Framework 
Unit No. 3: The Sale of Goods Act-1930 

Formation of the Contract of Sale, Concept and Essentials, Sale and Agreement 

to sale. Transfer of Ownership and Delivery of Goods 
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352 BCOM03 TYBCom Advanced Accounting Unit No. 4: Investment Accounting 

Classification of Investment, Carrying cost of Investment 

354 BCOM03 TYBCom Auditing & Taxation-I Unit No. 4: Audit of Computerized Systems & Forensic Audit 

Auditing in an EDP Environment- General EDP Control, EDP Application 

Control, Factors and Preparation of CAAT  

355A BCOM03 TYBCom Business Administration-II Unit No. 1: Introduction to Human Resource Function of Management 

Organization, Scope and Functions of HRM in Modern Business 

355E BCOM03 TYBCom Cost & Works Accounting-II Unit No. 2: Accounting of Overheads (Part –I )  

Collection and Allocation Of overheads. Apportionment and Reapportionment 

of Overheads 

355H BCOM03 TYBCom Marketing Management-II Unit No. 1: Market Demand and Sales Forecasting 

Sales Forecast , Sales Budget and Sale Quota Sales Forecasting Methods 

356A BCOM03 TYBCom Business Administration-III Unit No. 1: Introduction to Corporate Finance and Indian Financial 

System 

Scope of Financial Management, Indian Financial Market- Meaning and 

Structure (Money Market, Capital Market)   

356E BCOM03 TYBCom Cost & Works Accounting-

III 
Unit No. 2: Budgetary Control 

Types of Budgets, Zero Base Budgeting, Essentials and Procedures of B. 

Control 

356H BCOM03 TYBCom Marketing Management-III Unit No. 1: Introduction to Advertising 

Fundamentals of Advertising- Role of Advertising in Modern Business, Role of 

Adv in Marketing Mix, Advertising Media 

361 BCOM03 TYBCom Business Regulatory 

Framework-II 
Unit No. 2: E-Contracts ( E-transaction / E-Commerce) 

E-transaction / E-Commerce – Nature, Formation, Legality, Recognition, Legal 

issue involved in E-Contracts and personal data protection.  

362 BCOM03 TYBCom Advanced Accounting-II Unit No. 3: Recent Trends in Accounting 

Accounting for Corporate Social Responsibility, Accounting for Derivative  

contracts 

364 BCOM03 TYBCom Auditing & Taxation-II Unit No. 2: Sources and Computation of Taxable Income under the 

various Heads of Income 

Income from Salary, Income from  house Property, Income from Profin and 

gains of Business and Professions. 

365A BCOM03 TYBCom Business Administration-II Unit No. 4: Promotion and Distribution and recent trends in marketing 

Advertising, Types of Advertising Media- Radio, News paper, Print Media, 

Social Media , Online Advertising 



8 
 

365E BCOM03 TYBCom Cost & Works Accounting-II Unit No. 4: Service Costing 

Cost Sheet for Transportation Service, Cost Statement for hospital and hotel 

organisation 

365H BCOM03 TYBCom Marketing Management-II Unit No. 1: Agricultural Marketing   

Various Functions in Agricultural Marketing System, Solutions of agricultural 

Marketing  

366A BCOM03 TYBCom Business Administration-III Unit No.2: Plant Location and Plant Layout 

Importance, Factors responsible for plant location  

366E BCOM03 TYBCom Cost & Works Accounting-

III 
Unit No.3:Cost Accounting Standards and Cost Management for Specific 

Sector 

Cost Management For Specific Sector – Agricultural Sector, Information 

Technology Sector.  

366H BCOM03 TYBCom Marketing Management-III Unit No.2: Creative Advertisements  

Setting Advertising, Developing Advertising strategy, Introduction to copy 

Writing, Message, Making Radio Commercials, Television Advertising    

3) Human Values 

112 BCOM01 FYBCom Financial Accounting-I Unit No. 1: Accounting Concepts, Conventions and Principles and an 

Overview of Emerging trends in Accounting 

Creative Accounting, Human Resource Accounting 

114A BCOM01 FYBCom Business Mathematics & 

Statistics-I 
Unit No. 4: Measures of Central Tendency and Measures of Dispersion  

Concept of Dispersion, Measures of Dispersion, Measures of Relative 

Dispersion, Coefficient of Range. 

115A BCOM01 FYBCom Organizational Skill 

Development-I 
Unit No. 4: Office Work  

Features of Ideal flow of Work, Benefits of flow of Work. 

116C BCOM01 FYBCom Marketing and 

Salesmanship-I  
Unit No. 1: Introduction to Market and Marketing  

Functions of Marketing- Buying, Selling, Assembling, Storage, Transportation, 

Advertising, Packaging, Risk Bearing, Insurance, Marketing Finance 

122 BCOM01 FYBCom Financial Accounting-II  Unit No. 3: Valuation of Intangibles 

Valuation of goodwill, Patents, Copyright and Trademarks 

124A BCOM01 FYBCom Business Mathematics & 

Statistics-II  
Unit No.2:Linear Programming problems ( LPP)(For two Variables 

Only):  

Terms in LPP, Formulation of LPP, Solution by Graphical Method  

125A BCOM01 FYBCom Organizational Skill 

Development-II 
Unit No. 1: Office Manager 

Time Management- Principles, Techniques and Significance, Goal Setting, 

SMART Concept 
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126C BCOM01 FYBCom Marketing and 

Salesmanship-II 
Unit No. 2: Process of Selling 

Psychology of Salesmanship, Stages in Process of Selling 

231 BCOM02 SYBCom Business Communication Unit No. 4: Resume Writing and Job Application Letters  

Essential elements of Bio-data, Resume Writing, Curriculum Vitae, Soft Skills, 

Interview Skills , Grooming Manners and Etiquettes, 

232 BCOM02 SYBCom Corporate Accounting Unit No. 4: Valuation of Shares   

Special Factors affecting Valuation of Shares, Methods of Valuation of Shares. 

234 BCOM02 SYBCom Business Management-I Unit No. 2: Understanding Management: Planning and decision Making 

Meaning, definition, Nature and Types of Planning, Decision Making-Types 

235 BCOM02 SYBCom Elements of Company Law-I Unit No. 3: Principle Documents 

Documents relating to incorporation and Rising of Capital, Memorandum of 

Association, Articles of association, Prospectus 

236A BCOM02 SYBCom Business Administration-I Unit No. 3: Business Environment 

Impact of new policies on Business Administration  

236E BCOM02 SYBCom Cost & Works Accounting-I Unit No. 4: Inventory Control 

Economic Order Quantity, ABC Analysis, Physical Verification 

236H BCOM02 SYBCom Marketing  Management-I  Unit No. 3: Marketing Planning 

Nature, Scope, Elements, Importance, Types, Principles and Steps of 

Marketing Planning. 

241 BCOM02 SYBCom Business Communication-II Unit No. 3: Types and Drafting of Business Letters 

Enquiry Letter, Order Letter, Sales Letter 

242 BCOM02 SYBCom Corporate Accounting-II Unit No. 4: Forensic Accounting 

Nature and Key Principles of Forensic Accounting 

244 BCOM02 SYBCom Business Management-II Unit No. 1: Improving Peoples, Performance: Motivating the Staff 

Importance and theories of Motivation 

245 BCOM02 SYBCom Elements of Company Law-

II 
Unit No. 3: Company Meetings 

Board Meeting, Provision regarding convening, constitution, conducting of 

General Meetings Contained in Ss, Annual General Meeting. 

246A BCOM02 SYBCom Business Administration-II Unit No.3: Productivity  

Measurements of productivity, Factors affecting productivity, Role of National 

Productivity Council, Product Quality Control  

246E BCOM02 SYBCom Cost & Works Accounting-II Unit No.2: Labour Cost and Payroll 

Records and Methods - Time Keeping and time booking. Method of Wage 

Payment. Time rate system. piece rate system, Performance based incentive 

plan. 
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246H BCOM02 SYBCom Marketing  Management-II  Unit No.1: Green Marketing :   

Importance of green Marketing, Principles of success of green products, Case 

Studies   

351 BCOM03 TYBCom Business Regulatory 

Framework-I 
Unit No. 1: The Indian Contract Act-1872 

The Nature of the Contract, General Principles, Essential Elements of Valid 

Contract. 

352 BCOM03 TYBCom Advanced Accounting-I Unit No. 1: Accounting Standards and Financial Reporting 

Introduction to IFRS- Fair Value Accounting 

354 BCOM03 TYBCom Auditing & Taxation-I Unit No. 1: Introduction to Principles of Auditing and Audit Process 

Nature, Objectives, Advantages of Auditing, Various Classes of Audit, Audit 

Programme, Notebook, Working Papers 

355A BCOM03 TYBCom Business Administration-II Unit No. 1: Introduction to Human Resource Function of Management 

Role, Nature, Scope, Factors and Techniques of Human Resource Planning 

355E BCOM03 TYBCom Cost & Works Accounting-II Unit No. 3: Accounting of Overheads (Part –II )  

Under and Over Absorption of Overheads – Meaning Reasons And Accounting 

Treatment  

355H BCOM03 TYBCom Marketing Management-II Unit No. 3: Changing Role of Marketing Organizations 

Essentials of an effective Marketing Organizations, The Changing role of 

marketing and marketers. 

356A BCOM03 TYBCom Business Administration-III Unit No. 3: Capitalization and Capital Structure 

Capital Structure- Meaning, Concept and Principles of Capital Structure, 

Factors influencing the pattern of Capital Structure.  

356E BCOM03 TYBCom Cost & Works Accounting-

III 
Unit No. 1: Marginal Costing 

Application of Marginal Costing, Techniques- Make or Buy Decision, Ethical 

and Non-financial Considerations relevant to decision making. 

356H BCOM03 TYBCom Marketing Management-III Unit No. 2: Appeals and Approaches in Advertisement 

Appeals: Introduction of Different Appeals and their Significance, Approaches: 

Positive and Negative, Emotional Approaches to advertisement. 

361 BCOM03 TYBCom Business Regulatory 

Framework-II 
Unit No. 1: Negotiable Instruments Act,1881 

Holder and holder in due course, Privileges of holder in due Course, 

Negotiation, Endorsement, Kinds of Endorsement. 

362 BCOM03 TYBCom Advanced Accounting-II Unit No. 2: Branch Accounting 

Accounting treatment of dependent branches and  independent branches. 

Methods of charging goods to branches. 

364 BCOM03 TYBCom Auditing & Taxation-II Unit No. 3: Computation of Total Taxable Income and tax Liability  
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Total Taxable Income (rate application for respective Assessment 

year)Education cess and higher education cess. 

365A BCOM03 TYBCom Business Administration-II Unit No.1: Introduction to Marketing 

Marketing- Scope , Objectives ,Features, Functions and Importance. Evolution 

of marketing concept  

365E BCOM03 TYBCom Cost & Works Accounting-II Unit No. 3: Process Costing 

Features of process Costing, Joint Products and By Products, Cost Accounting 

Standards 19 

365H BCOM03 TYBCom Marketing Management-II Unit No. 3: Global Marketing   

Global Marketing – Feature, Elements, Factors and Strategies   

366A BCOM03 TYBCom Business Administration-III Unit No.4: Supply Chain Management and Logistics Management   

Objective of a Supply Chain, Stages of Supply Chain, Value Chain Process, 

Cycle View of Supply Chain Process, Key issues in Supply chain Management.   

366E BCOM03 TYBCom Cost & Works Accounting-

III 
Unit No.2:Pricing Decisions 

Principles of Product Pricing, Pricing Policy , Pricing of New Products and 

finished products. 

366H BCOM03 TYBCom Marketing Management-III Unit No.2: Creative Advertisements  

Principles of Design, Creative Advertisements, Principles of Television 

Advertising 

4) Professional Ethics 

112 BCOM01 FYBCom Financial Accounting-I Unit No. 2: Introduction to Goods & Service Tax, Laws and Accounting 

Treatment of preferential liabilities like Govt. dues/ labour dues. 

Unit No. 4: Introduction to Goods & Service Tax, Laws and Accounting 

Constitutional Background of GST, Procedure for Registration under GST 

114A BCOM01 FYBCom Business Mathematics & 

Statistics-I 
Unit No. 2: Shares and Mutual Funds  

Concept of Shares, Brokerage, Bonus Shares, Concept of Mutual Fund, 

Dividend, Change in Net Asset Value 

115A BCOM01 FYBCom Organizational Skill 

Development-I 
Unit No. 3: Office Records Management 

Digitalization of Records, advantages and disadvantages of Digitalization 

116C BCOM01 FYBCom Marketing and 

Salesmanship-I  
Unit No. 3: Product Mix and Price Mix  

Factors considered for product Management, Factors affecting pricing decision 

122 BCOM01 FYBCom Financial Accounting-II  Unit No. 1: Software Used in Accounting 

Voucher entry and report generation including GST transactions. types and use 

of accounting Software 

124A BCOM01 FYBCom Business Mathematics & Unit No.1:Matrices and Determinants (up to Order 3 Only )  
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Statistics-II  Algebra of Matrices, Determinants, Adjoin Matrix, Inverse of a matrix, 

Homogeneous system of Linear Equations, Condition for Consistency of 

homogeneous system.  

125A BCOM01 FYBCom Organizational Skill 

Development-II 
Unit No. 4: Office Automation 

Objectives, Mechanism, Factors in selecting office Machines, Leasing Vs 

Purchasing Office equipments, Types of Machines. 

126C BCOM01 FYBCom Marketing and 

Salesmanship-II 
Unit No. 4: Recent Trends in Marketing 

Digital Marketing, Green Marketing, Niche Marketing, E-Marketing, SML 

231 BCOM02 SYBCom Business Communication Unit No. 2: Business Letters  

Qualities or Essentials, Physical Appearance of Business letter, Drafting of Job 

Application letter. 

232 BCOM02 SYBCom Corporate Accounting Unit No. 3: Company Final Accounts   

Preparation of Company Final Accounts, Related Adjustments and their 

treatments. 

234 BCOM02 SYBCom Business Management-I Unit No. 1: Management 

Process and Levels of Management, Functions of Management 

235 BCOM02 SYBCom Elements of Company Law-I Unit No. 4: Capital of the Company 

Various Modes for Raising of share capital, Allotment of shares, Calls on 

Shares 

236A BCOM02 SYBCom Business Administration-I Unit No. 4: Business Promotion and Development 

Business unit Promotion concept, Stages in Business Promotion, Business 

Development  

236E BCOM02 SYBCom Cost & Works Accounting-I Unit No. 1: Basics of Cost Accounting 

Role of Cost Accountant in an Organization 

236H BCOM02 SYBCom Marketing  Management-I  Unit No. 4: Marketing Research 

Scope, Role, Objectives, Procedure, Research Design, Data Analysis, Data 

Collection  

241 BCOM02 SYBCom Business Communication-II Unit No. 4: Writing Formal Mails and Blog Writing 

Essentials of Mail, Format of Mail, Introduction of Writing a blog 

242 BCOM02 SYBCom Corporate Accounting-II Unit No. 4: Forensic Accounting 

Ethical Principles and Responsibilities of Forensic Accounting, Objectives and 

Types of Forensic Accounting 

244 BCOM02 SYBCom Business Management-II Unit No. 4: Emerging Trends in Business Management 

CSR, Corporate Governance and Corporate Citizenship, Change Management 

245 BCOM02 SYBCom Elements of Company Law- Unit No. 4: E Governance and Winding up Company 
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II E Governance, E Filing, Winding up, Compulsory Winding up Members 

voluntary winding-up Creditors voluntary winding -up 

246A BCOM02 SYBCom Business Administration-II Unit No.4: Legal Aspects 

Compliance of legal requirements in promoting business unit, Licensing 

Registration, Filing returns and other documents.   

246E BCOM02 SYBCom Cost & Works Accounting-II Unit No.1 : Material Accounting  

Store Location and Layout of material, Classification and Codification of 

material, Stores and Material Records. Use of Computer in store Accounting. 

246H BCOM02 SYBCom Marketing  Management-II  Unit No.2: E- Marketing :   

Online and offline Marketing, Present Status of E-Marketing in India. Scope 

for E-Marketing in India Scenario, Online Marketing Strategies 

351 BCOM03 TYBCom Business Regulatory 

Framework-I 
Unit No. 4: Arbitration and Conciliation 

Essentials of Arbitration Agreements, Powers and Duties of Arbitration 

352 BCOM03 TYBCom Advanced Accounting-I Unit No. 3: Final Accounts of Banking Companies 

Introduction of Banking Company, Legal Provisions,  

354 BCOM03 TYBCom Auditing & Taxation-I Unit No. 2: Checking, Vouching and Audit Report 

Test Checking, Vouching, Verification, Valuation of Cash Book and Balance 

Sheet 

355A BCOM03 TYBCom Business Administration-II Unit No. 3: Training and Development 

Types, Process, Need and Objectives of Training and Development, Carrier 

Development 

355E BCOM03 TYBCom Cost & Works Accounting-II Unit No. 4: Activity Based Costing 

Purpose and benefits of Activity Based Costing, Cost Pools and Cost Drivers. 

355H BCOM03 TYBCom Marketing Management-II Unit No. 4: Brand Building Strategy 

Brand Building Strategy – Concept, Importance and Various types. 

356A BCOM03 TYBCom Business Administration-III Unit No. 4: Sources of Corporate Finance 

Sources of Capital- Bank Overdraft, Trade Credit, Accrual Accounts, Financial 

Lease, Op. Lease, Hire Purchase, Bank Loan, Merchant Loan, Debentures,  

Equity Shares, Pref. Shares. 

356E BCOM03 TYBCom Cost & Works Accounting-

III 
Unit No. 4: MIS and Supply Chain Management 

MIS- Features, Procedures and Preparation, SCM- Features and Models  

356H BCOM03 TYBCom Marketing Management-III Unit No. 4: Brands and Brand Management 

Brand: Characteristics, Types, Advertising and Branding, Brand Extension, 

Brand Identity, Identity Sources- Symbol, Logos, Trade Marks, Brand Mgt, 

Process 
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361 BCOM03 TYBCom Business Regulatory 

Framework-II 
Unit No.4: Intellectual Property Rights 

Patent, Copyright, Trademark, Design, Geographical Indications, Traditional 

knowledge 

362 BCOM03 TYBCom Advanced Accounting-II Unit No. 4: Analysis of Financial Statements 

Ratio Analysis, Types of  ratio, Simple Problems on following  ratio, Gross 

Profit, Net Profit, Stock Turnover. 

364 BCOM03 TYBCom Auditing & Taxation-II Unit No. 4 : E- Filing and E- provisions  

Due dates of filing return, E-filing of income tax return and forms used, 

advance tax , TDS, AIR, SFT 

365A BCOM03 TYBCom Business Administration-II Unit No.2: Marketing Mix and Market Segmentation 

Marketing mix, market Segmentation, Mass Marketing  

365E BCOM03 TYBCom Cost & Works Accounting-II Unit No. 1: Methods of  Costing 

Introduction of Batch Costing 

365H BCOM03 TYBCom Marketing Management-II Unit No. 4 : Cyber Security Marketing   

Essentials to develop cyber Security marketing strategy ,Various Tactics used 

by cyber security marketers. 

366A BCOM03 TYBCom Business Administration-III Unit No.4: Inventory Management and Quality Management   

Recent Trends in Inventory Management, RFID, Total Quality Management, 

Six Sigma , International Organisation for Standardisation.   

366E BCOM03 TYBCom Cost & Works Accounting-

III 
Unit No.1: Standard Costing 

Types of Standards, Setting up of Material, Labour Standards. 

366H BCOM03 TYBCom Marketing Management-III Unit No.1: Service Marketing  

Importance of Services, 7P’s Concept of Service Marketing, Challenges of 

Service Marketing, Careers in Social Media Marketing    



15 
 

 

 

 

 

 



16 
 

 

 

 

 



17 
 

 

 

 

 



18 
 

 

 

  



19 
 

 

 

  



20 
 

 

 

 

  



21 
 

 

 

  



22 
 

 

 

 

  



23 
 

  



24 
 

  



25 
 

  



26 
 

  



27 
 

  



28 
 

  



29 
 

  



30 
 



31 
 

  



32 
 

  



33 
 

  



34 
 

  



35 
 

  



36 
 

  



37 
 

 

 

 



38 
 

 

 

 

 



39 
 

 



40 
 

 

 

 

 



41 
 

 

 

 

 



42 
 

 

  



43 
 

 

  



44 
 

 

  



45 
 

 

  



46 
 

 

  



47 
 

 

 

 



48 
 

  



49 
 

 

  



50 
 

 

  



51 
 

 

 

  



52 
 

 

  



53 
 

 



54 
 

 

  



55 
 

 

 

 

 



56 
 

 

 



57 
 

 

  



58 
 

 

 

  



59 
 

 

  



60 
 

 

 

  



61 
 

 

 

 

  



62 
 

 

 



63 
 

 

 

 



64 
 

 

 



65 
 

 

 

 



66 
 

 

 

 



67 
 

 

 

  



68 
 

 

 



69 
 

 

 



70 
 

 

 

  



71 
 

 

 



72 
 

 

 



73 
 

 

 



74 
 

 

 

 

  



75 
 

 

 

  



76 
 

 

1.3.1 institution integrates cross cutting issues relevant to Gender, Environment, sustainability, Human values and Professional 

Ethics into the curriculum: List regarding course contain that deals with the following issue: [UG: B.A and B.COM-2022-23]  

Department of Economics 

Progra
m 

Cours
e 
Code  

Course/Subje
ct 

Gender Environment & 
Sustainability  

Human Values Professional Ethics Name Of Faculty 
& Signature 

B.A. 
F.Y.B.A 

11151 Indian 

Economic 

Environment 

Role of service 

sector, Challenges 

to education & 

health sector 

Environmental factors, 

affecting to Indian 

Economic 

Environment 

Industrial sector 

Role and challenges 

Health sector 

 

Indian banking sector 

RBI, Private banks ,Co-

operative banks 
 

B.A. 
S.Y.B. A 

23153 Economics G2 Structure Of 
Indian Banking   
Types Of Account 
Holder 

Classification Of 
Financial Market 

Principle Of Commercial 
Bank, Function of Bank, 
Reserve Bank of India 

E-Banking 
NEFT, RTGS, ATM, Net 
Banking 

 

B.A. 
S.Y.B. A 

23151 Economics S1 Factor Pricing 
Selling Cost, Price 
Discrimination 

Basic Economics 
Problems, Monopoly 
Market Structure 

Cardinal & 
Ordinal Utility Social 
Welfare Function, Supply 
Curve of Labour 

Cost, Revenue, Market 
Rent Wages Profit  

B.A. 
S.Y.B. A 

23152 Economics S2 Per Capital 
Income, Circular 
Flow of National 
Income 

Causes And Effect of 
Business Cycle Macro 
Economics Objective 
National Income 

Psychological Law of 
Consumption Saving 
Investment, Money Theory 
Inflation & Dif 

Monetary Policy, Fiscal 
Policy, Nosiness Cycles, 
Investment Money 

 

B.A – 
T.Y.B. A 

35153 Economics G3 Socio – Cultural 
Characteristics 
Population, Social 
& Individual 
Aspect of 
Development 

Different Growth & 
Technological 
Progress, Agricultural 
Growth 

Human Development Index 
Carl Mark Theory, Poverty 
Circle 

New Technology and 
Sustainable Agricultural 
Monetary Policy, Fiscal 

 

B.A – 
T.Y.B. A 

35151 Economics S3 Heckscher Ohlin 
Theory Leontief 
Paradox 

Intra - Industry Trade 
SAARC, BRICS, EEC, 
SEZ 

Free Trade Policy, 
Protection Policy, Tariff 
Growth of Indian FT 

FTP India and WTO, 
Terms of Trade   

B.A – 
T.Y.B. A 

35152 Economics S4 Principle Of 
Maximum Social 
Advantages, 

The Role of 
Government in 
Economy, Effect of 

Principle Of Taxation, Indian 
Tax Structure, Indian Central 
Budget 

Public Revenue, Fiscal 
Policy, Finance 
Commission, Public 
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Gender Budget, 
Revenue, Various 
Types Defecate 

Public Expenditure Depth, Central State 
Relationship 

S.Y-
B.COM 

243 Business 
Economics 
[Macro]  

Dr. Dalton 
Approach, Per 
Capita Income, 
National Income  

Public Expenditure, 
Trade Cycle, Macro 
Economic Objective 

Money Inflation and 
Deflation, Public Revenue 
and Expenditure   

Role Of Central Bank, 
Role of Commercial 
Bank, Monetary Policy 
and Fiscal Policy 

 

T.Y –  
B.COM 

353 International 
Economics  

Theory Of Factors 
Endorsement, 
Heckscher Ohlin 
Theory Leontief 
Paradox 

Intra - Industry Trade 
SAARC, BRICS, NAFTA, 
SAPTA, MNC 

Terms Of Trade, Free Trade 
Policy, Protection Policy  

IFT Policy, Foreign 
Exchange Rate, Foreign 
Exchange Marke 
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1.1.3 Institution integrates cross- cutting issues relevant to Professional Ethics, Gender, Environment and Sustainability, 

Human Values and into the Curriculum  

Department of Politics 

Cross Cutting Issues Addressed—1) Gender Issues 

Course 

Code 

Program 

Name 

Course Title Subject title Topics and Units in Which the Issues are Discussed  

11161 FYBA Political Science (G1) 

(2019) 

Introduction to Indian 

Constitution 
Unit 1: Preamble of Indian Constitution 

Unit 2: Fundamental Right, Fundamental Duties, Directive Principles of 

State Policy 

24164 SYBA Political Science (G2) 

(2019) 

An Introduction to 

Political Ideologies 
Unit 8): Feminism –Meaning and Nature , Feminism in India 

23161 SYBA Political Science  

S1(2019) 

Western Political 

Thought  
Unit 1) :Plato-Views of Justice and Communism 

35164 & 

36164 

TYBA Political Science  G3 

(2019) 

Local Self Government 

in Maharashtra  
Unit 3): 73

rd
 Constitutional Amendment  

Unit 5): 74
rd

 Constitutional Amendment 

36162 TYBA Political Science  S4 

(2019) 

International Relation Unit6) Contemporary Global Issues: Human Rights 

2)Environment and Sustainability 

11161 FYBA Political Science (G1) 

(2019) 

Introduction to Indian 

Constitution 
Unit 2: Fundamental Duties, Directive Principles of State Policy 

35164 & 

36164 

TYBA Political Science  G3 

(2019) 

Local Self Government 

in Maharashtra  
Unit 3): 73

rd
 Constitutional Amendment  

Unit 5): 74
rd

 Constitutional Amendment 

36162 TYBA Political Science  S4 

(2019) 

International Relation Unit 6): Contemporary Global Issues: Environmental Issues 

3 )Human Values 

11161 FYBA Political Science (G1) 

(2019) 

Introduction to Indian 

Constitution 
Unit 1: Preamble of Indian Constitution 

Unit 2: Fundamental Right, Fundamental Duties, Directive Principles of 

State Policy 

23164 & 

24164 

SYBA Political Science (G2) 

(2019) 

An Introduction to 

Political Ideologies 
Unit 4): Fascism 

Unit 6): Phule-Ambedkarism 

Unit 7): Gandhism 
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Unit 8): Feminism 

23161 SYBA Political Science  

S1(2019) 

Western Political 

Thought  
Unit 1) :Plato 2) Aristotle 3)Locke 4) Rousseau 7) J S Mill  

23162 SYBA Political Science 

S1(2019) S1(2019) 

Political Journalism Unit 2) : Ethics of Political Journalism 

36162 TYBA Political Science  S4 

(2019) 

International Relation Unit6) Contemporary Global Issues: Human Rights and International 

Terrorism  

4)Professional Ethics 

23162 SYBA Political Science 

S1(2019) 

Political Journalism Unit 2) : Methods of Political Journalism   

36162 TYBA Political Science 

S4(2019) 

Public Administration Unit 6): Personnel Administration 

Unit 8) : Accountability and Control  
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1.1.3 Institution integrates cross- cutting issues relevant to Professional Ethics, Gender, Environment and Sustainability, 

Human Values and into the Curriculum  

Department of Geography 

1) Gender Issues 

Course 

Code 

Program 

Name 

Course 

Title 

Subject title Topics and Units in Which the Issues are Discussed 

12201 BA01 FYBA HumanGeography Unit No. 2: Population 

Composition of Indian population ( Gender and literacy ) 

24201 BA02 SYBA Geography of 

Maharashtra -II 
Unit No. 2: Population and Settlement 
Population distribution of Maharashtra, Population composition - Sex Ratio, 

Literacy, Occupational structure, Migration. 

2) Environment and Sustainability 

11201 BA01 FYBA Physical Geography Unit No. 3: Atmosphere 
Structure of the atmosphere , Heat Balance, Pressure belts and wind system 

23201 BA02 SYBA Geography of 

Maharashtra - I 
Unit No. 3: Climate 

Climatic Regions of Maharashtra, Distribution of Rainfall, Draught prone areas- 

Problems and Management 

23204 BA02 SYBA Environment 

Geography -I 
Unit No. 1: Introduction to Environmental Geography 

Definition, Nature and scope of Environmental Geography, Types of Environment, 

Importance of Environmental Geography, Approaches to study of environmental 

Geography 

35204 BA03 TYBA Geography of 

Disaster 

Management-I 

Unit No. 4: Climatic disasters and their management 

Hail Storm & Cloud Burst, Cyclones and Storms, Droughts and Floods 

3) Human Values 
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12201 BA01 FYBA HumanGeography Unit No. 4: Agriculture 
Factors affecting on Agriculture activity, Problems of Indian agriculture 

24201 BA02 SYBA Geography of 

Maharashtra -II 
Unit No. 1: Agriculture 

Importance of Agriculture in Economy of Maharashtra 

35204 BA03 TYBA Geography of 

Disaster 

Management-I 

Unit No. 3: Disaster management and measures 

Structure of disaster management Preparedness, Response, Recovery, Mitigation, 

Rehabilitation, Standard operating procedure of management on government level, 

Role of media 

36204 BA03 TYBA Geography of 

Disaster 

Management-II 

Unit No. 2: Anthropogenic disasters and their management 

Deforestation, Forest fire, Soil degradation 

4) Professional Ethics 
12201 BA01 FYBA HumanGeography Unit No. 3: Settlements 

Urbanisation in India, Urbanisation in Maharashtra 

23201 BA02 SYBA Geography of 

Maharashtra -I 
Unit No. 1: Administrative Set up of Maharashtra 

Historical and Political Background of the state, Geographical location of State 

24201 BA02 SYBA Geography of 

Maharashtra -II 
Unit No. 4: Tourism 

Growth and development of tourism in Maharashtra, Tourism Potential of 

Maharashtra, Agro-Tourism 4. Role of MTDC 

 

 

 

 

 

 

 

 

 


